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SCAN this QR code to access 
to the survey questionnaire
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•Routine hedonist
•Responsible hedonist
• Careful follower

• Pragmatic compensator

Who are you?? Find out now by completing this questionnaire

15th Pangborn Sensory Science Symposium Nantes France 2023

RESULTS: THE 4 TYPOLOGIES 

• A large survey deployed in France by RMT Actia Sensorialis partners in 2017 : 4512 responses collected,

• 42 motivation criteria grouped into 13 factors through a Principal Component Analysis,

• Typology of consumers established based on a K-means classification method from those 13 criteria

correlated to the socio-demographic variables.

TYPOCONSO 
project

Why you eat what you eat?
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